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A message from
SACA’S President
What hat do you wear? White,
black, or maybe gray? There’s a
plaque in
our reception area
that says
“When
you hire
out to a
man, ride
for the
brand, like
it
was
Mike Rutherford
y o u r
own.” It’s
not just a sign to take up space on
the wall. It means something to me,
and to the company.
There’s a lot of talk about the
loss of integrity in our government,
in businesses, and in personal lives.
Some try to straddle the fence between right and wrong, with a toe
on each side to suit themselves, but
in the end they’ll fall off the top rail
or rip their jeans.
In the movies, the man in the
white hat was a good guy. You could
count on him keeping his word, and
going out of his way to help someone. It usually meant he took a
punch or two because he wouldn’t
budge on doing the right thing. After the fight, he’d pick himself up,
dust off his hat, and get back to
work. They were special because
they placed service to other over
their concern for themselves. White
President continued on page 8
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Member Profile: Grasshopper Landscaping
One of SACA’s newest members in
2013 is Grasshopper Landscaping located in St. David. Damon and Marie
Trejo started the company in 1996, after
working alongside Damon’s father who
was doing landscape maintenance for
several LDS churches. Deciding that
landscaping was what they enjoyed, the
couple opened their doors.
After the birth of their second child
in 1998, Marie focused her efforts in the
office. She manages to the day-to-day
operations in administration. Damon,
along with his father and brother oversee the teams in the field. Grasshopper
offers comprehensive services to
homeowners and commercial customers. They provide routine yard maintenance and weed control. Landscaping
services include sod and artificial grass
installation, sprinkler systems, design
services, and trimming and removal of
debris. They’re committed to providing
exceptional customer service which
means showing up and completing the
job on time and with no hidden charges.

Today, Grasshopper has around 20
employees and has seen steady growth
since 2000, even in this challenging environment. Marie says, “People are willing to spend money this year to keep
their properties looking good.” A perennial vendor at SACA’s Home and Gar-

den Show, they’re looking forward to
the 2014 show.
The business recently purchased the
Foxworth building in Huachuca City and
will use the facility for its crew and
equipment. This will enable them to be
Profile continued on page 8
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Laurinda Wallace, Office Administrator
Mike Rutherford – President
Registrar of Contractors,
Advisory Council Member
Building Committee Chair
Water Issues Chair
Wayne Gregan – Vice President
Website Chair
Home Show Co-Chair
Greg Keller – Secretary/Treasurer
Home Show Co-Chair
Kevin Jorgenson – Director
Safety Committee Chair
Scholarships/Charities Co-Chair
Robbie Cain – Director
Golf Tournament Chair
Larry Saunders – Director
SWPPP/MS4 Co-Chair
Scholarships/Charities Co-Chair
Kristen Gregan – Director
Annual Meeting Chair
William Hargis – Director
Adam Spade – Director

General Membership Meeting
Location: PDS Country Club, St. Andrews Drive, Sierra Vista, AZ
Date: Wednesday, August 21, 2013 • Time: 11:30 a.m.
Luncheon $15 at door
Speaker: Lana Tompkins-Stutzman, Cochise Victim Awareness
Our speaker for the August 21 meeting is Lana Tompkins-Stutzman of Cochise Victim Awareness. Cochise Victim Awareness is one of SACA’s charities. The organization began in 2002
and received its tax-exempt status in 2004. Projects focus on children’s identification, coordinating with law enforcement agencies and social services to provide the necessary resources for
victims of crime. Lana was recently elected president of Cochise Victim Awareness and has
been a board member for two years. Coming with over 20 years in the juvenile probation system, Lana is currently a Family Advocacy Specialist at the Army Community Service on Ft.
Huachuca. She also serves as a Victim Advocate for the Army Community Service.

50/50 tickets • Reports from your SACA representatives
www.saca-az.org
Government Meetings
Cochise Cty Board of Supervisors
Sierra Vista City Council
Benson City Council
Bisbee City Council
Willcox City Council

ATTENTION
SACA MEMBERS!
The SACA newsletter is looking for members’ business
stories to publish. Do you have a story about your business that you’d like other SACA members and the general
public to hear? Please contact us at (520) 458-0488, or
email us at admin@sacasceo.qwestbusiness.net
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This year’s golf tournament will be on Friday, November 1, at the Pueblo
del Sol Country Club. Online registration is already open at www.sacaaz.org. All entry fees must be paid prior to the event. For your convenience, you can pay online or by check. There are lots of opportunities for
sponsorships at every level. Don’t miss these great ways to spread the
word about your business.
The schedule will be the same as in previous years. Players can sign in
beginning at 7 a.m. and the Putting Contest is at 7:30 a.m. A shotgun start
is at 8:30 a.m. with the 19th Hole Party to wrap up the day. There are
prizes galore along with an excellent selection of raffle prizes. You’ll want
to make sure get plenty of tickets for chances to win.
If you’re interested in volunteering, please contact Laurinda at the office, 458-0488 or email her at admin@sacasceo.qwestbusiness.net. We’re
looking at another great year as we play to support the SACA charities—
Cochise Victims Awareness, Special Olympics, Buena Project Graduation,
and Cochise County 4-H Clubs. If you have questions, please contact Robbie
Cain, Golf Chair at 266.1616 or the SACA Office at 458.0488.

SunWatts.
Part of a
bright future
for all of us.
At SSVEC, we know many cooperative
members have expressed interest in
clean, renewable energy sources. We
strongly support the development of
“green” power that can help preserve
our environment and reduce depletion
of natural resources. And as part of our
SunWatts program, we’re offering you
a number of ways to support this
important effort. One way is a small
voluntary monthly contribution that can
be added to your electric bill. All monies
go directly into development of solarpowered electric generation and other
renewable sources such as wind, biomass and landfill gas. Help support
this bright future of energy.
Call SSVEC today.

Sierra Vista

“Ace is the Place with the Helpful Hardware Folks”
Serving Sierra Vista &
Commercial Accounts
Cochise County Since 1981
Available
Locally Owned & Operated

458-3650
3756 E. Fry Blvd., Sierra Vista
Monday-Saturday 8am-6pm
ZH
Sunday 9am-5pm
U\
A Proud Member of The Greater Sierra Vista Area Chamber of Commerce

Ask about rebates
up to $8000* for installing
a solar power system!
*Maximum of 50% of purchase price

Photo courtesy of
Expert Solar Systems

520-515-3473
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www.sierravistaace.com

D.I.Y. Lumber & Building Materials • Hand &
Power Tools • Locksets & Security Hardware
Keys Made & Locks Re-Keyed • Electrical
Supplies • Plumbing Fixtures & Supplies
Evaporative Coolers & Supplies • ReScreening & Glass Cut To Size • Lighting
Fixtures & Ceiling Fans • Ace Brand Paint
With Computer Matched Colors • Lawn &
Garden Supplies & Equipment Sprinkler &
Drip Irrigation Supplies

tim Awareness board.
Cochise Victim Awareness is one
of SACA’s charities. The organization
began in 2002 and received its tax-exempt status in 2004. Projects focus on
children’s identification, coordinating
with law enforcement agencies and
social services to provide the necessary resources for victims of crime.
Make plans now to come out and
support Cochise Victim Awareness,
Inc.
Please register online. You may pay
online or at the door. See you there!
Cost is $15. Invite a potential member
this month. Get the most out of membership—show up, participate, and get
growing in 2013.
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9th Annual SACA
Charity Golf Classic

Our speaker for the August 21
meeting is Lana Tompkins-Stutzman of
Cochise Victim Awareness.
Lana was recently elected as president of Cochise Victim Awareness and
has been a board member for two
years. Coming with over 20 years in
the juvenile probation system, Lana is
currently a Family Advocacy Specialist at the Army Community Service on
Ft. Huachuca. She also serves as a
Victim Advocate for the Army Community Service.
A longtime resident of Sierra Vista,
she arrived in 1967 when her father
PCS’d to Ft. Huachuca from the Ft.
Clayton Canal Zone, Panama. She is a
strong advocate for rural counties and
is proud to be part of the Cochise Vic-
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Cochise Victim Awareness president
is August GMM speaker
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Do cars perform better than houses?
When you walk from your
parked car to your home’s
front door, you are traveling
back in time from 2004
to the 1950s
By Martin Holliday
GBA Advisor
Many car dashboards now display
energy use information.
Houses last much longer than
cars. While the average car might last
about 13 years, a house can easily
last for 100 or 200 years. To see photos of even older houses, just Google
“500-year-old house,” or “600-yearold house,” or “700-year-old house,”
or “800-year-old house,” or “900year-old house,” or “1,000-year-old
house,” or “1,000-year-old castle.”
One consequence of the fact that
cars have such a short life span is
that your car has more up-to-date
technology than your house. For example, even basic cars have a lot of
things that aren’t found in many
homes, including:
• Air conditioning
• Electric window openers
• Electric door locks
• Off-grid electrical power
• An energy dashboard displaying voltage, fuel tank level, and (often) fuel efficiency

Sometimes I wish my house had AC.
Here in Vermont, where most homes
lack air conditioning, people have been
known to invent an excuse to go for a
drive when the weather is hot — just so
they can sit somewhere cool for half an
hour. Similarly, when a power outage
turns the whole neighborhood dark, some
people sit in their car and listen to the
news on their car radio. In both these
cases, people prefer their cars to their
homes — because their cars offer better or more dependable amenities than
their house. (Assuming, of course, that
the gas tank doesn’t run dry.)
There really isn’t any reason that cars
need electric window operators; after all,
we still turn a crank to open the casement windows in our homes. Nor is there

Guy C. Cary, MD
Neuro Pain
INTERVENTIONAL PAIN

August 2013

Lumbar Facet Injections • Epidural Injections
Trigger Point & Sciatic Injections
Botox Injections for Pain

417-1133
Most Insurances Accepted

2480 E. Wilcox Dr., Sierra Vista

any need for cars to have electric
locks; after all, we still use metal keys
for our house doors. So why do car
makers provide (expensive) amenities
for cars that Americans don’t expect
in their homes? I’m not sure, but I think
the reason is that these amenities don’t
cost very much.
If car manufacturers had to charge
$1,000 more for a car with electricallyoperated windows than one with handcranked windows, many buyers would
choose the car with window cranks.
But economies of scale allow car
manufacturers to install electrically
operated car windows for about the
same price, or only a little more, than
windows operated with a crank — so
electrically operated windows have
become standard.
Why don’t manufactured homes
have cheap high-tech features?
So why can’t these same economies of scale be applied to manufactured housing? That’s a good question.
The answer is complicated. It’s certainly true that many entrepreneurs
have tried (and are still trying) to make
affordable high-tech manufactured
housing. Even though the world lacks
good successful examples of this approach, it’s not for lack of trying.
It’s certainly easier to build a house
in a big factory than outdoors in the
rain and snow. The reason that hightech manufactured housing isn’t
cheaper than site-built housing is that

the manufactured housing industry is burdened by high transportation costs — and
hasn’t found a way to eliminate site work
(installing a driveway, foundation, electrical service, water service, and septic or
sewage service, as well as setting modules with a crane and some siding and
roofing work).
Double-wide modulars have captured
the market for entry-level homes in rural
areas. But double-wide modulars don’t
have electric windows or energy dashboards.
Most people like houses that look traditional
Even if home builders started offering
houses with all of the amenities and finishes of a new car, it’s far from clear that
most buyers would want such a house.
Many home buyers prefer older houses,
perhaps because an older building reminds
them of a house they grew up in, or conjures up images of a beloved neighborhood. While many housing experts wonder why we are still building houses the
way we did a hundred years ago — one
at a time, assembled on site by hand —
it’s worth pointing out that most home
buyers like homes that are a bit old-fashioned.
If manufacturers could spit out new
homes that look like a UFO or an oversized Toyota Prius, most of us wouldn’t
want to buy one–even if it had electric
windows.
Ouch! A repair bill for $1,000!
Of course, there is a downside to the
gadgets in our cars, as anyone who has
had to pay for repairs on an out-of-warranty car lock (or anyone who has to replace a missing car key) will tell you. A
spare car key used to cost 99¢ at the hardware store; now you are lucky if you can
buy one for less than $100.
When car manufacturers adopt the
latest technology, car buyers have to accept the minuses as well as the pluses.
Cars are more dependable than ever, but
when something goes wrong, repairs are
often extremely expensive.
There are also downsides to the fact
that we’re still building homes the way
we did a hundred years ago. For example,
builders still aren’t implementing the recCars vs. Homes continued on page 6

Registration is now open for
the 4-H Picnic September 18

Page 5

Mark your calendars!

Mark your calendars now for the annual 4-H Picnic on Wed., September
18. This year the picnic will be hosted at Pizzeria Mimosa in Hereford.
Wendell and Vicky Gilbert are providing the venue and food, so expect a
great time. Lunch is at 11:30 a.m.-1 p.m., and the cost is $5 per person.
Round up all your employees and come out for some fun. Please register
online to help us get an accurate headcount. Online registration is open at
www.saca-az.org. Pay online or send a check to SACA, PO Box 1004,
Sierra Vista, AZ 85636.
The 4-H kids will be there with their animals and other projects as they
prepare for the Cochise County Fair. You won’t want miss the traditional
milking of the goat. Which board member will get the
honor this year? Come out and support these hardworking
youth with your presence and checkbook.
As a reminder, checks should be made payable to
the Cochise Co. 4-H. We’ll see you there.

Construction News and Views not only goes to SACA members and on the SACA website, it is also distributed throughout
Sierra Vista for the general public to read. Where better for the
public to look for a professional in the field they need than in
the professional’s own newspaper? As a professional in your field,
advertise your business in Construction News and Views. Call
Five Star Publishing today at (520) 458-3340.

Big or small, we’ve got
the job covered
•
•
•
•
•
•
•
•

SIERRA VISTA
Personnel
We work for you!
(520)458-8826

United Rentals
General Rental
648 East Fry Blvd
Sierra Vista, AZ 85635
520.458.7570

Rentals • Sales • Service • Supplies

Consider it done.™

800-UR-RENTS
unitedrentals.com
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Your local source for
temporary labor and skilled
trades.

Nearly 550 locations
Delivery to your job site
Equipment and supplies for contractors
Helpful, expert staff to assist your project
Availabililty of over 2,900 classes of equipment
On-site maintenance, equipment and safety training
Outstanding customer service and expert advice
when you need it
Largest inventory of telescopic and articulating
booms, scissor lifts, forklifts and more
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Do you know your newspaper?
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Here’s what’s happening in September
Fall Water Wise/Master Gardener
16th Annual Xeriscape Tour
Sunday, September 8, 1 to 4 p.m.
Come stroll in beautiful, low water Xeriscape landscapes in the Sierra
Vista area. Docents from the Cochise County Master Gardener Association
will be at each stop to answer questions and to point out features of the site.
From rainwater collection and native plants to artificial turf and petuniasthere is something for everyone to see, learn and most of all - enjoy!
For a map and descriptions of the self-guided tour, contact

jwilliam@cals.arizona.edu Maps will also be available during tour hours at 1867
Brentwood Place, Sierra Vista and 10359 S. Thicket Place, Hereford.
Saturday, September 21, 9-10:30 a.m. : “Harvest Rain!” This presentation will show you how to put together a catchment system from roof to
irrigation. Keeping the water clean, gravity fed and pressurizing for irrigation
will be some of the many topics covered.
Location:University of Arizona Sierra Vista,
1140 N. Colombo Ave,
Sierra Vista, AZ, Public Meeting Room.

July Building Permits Issued

Construction News & Views

The Building Division has issued 120 permits during the month of July. The total valuation was $369,301. Of these, 2 were new
residential permits with a valuation of $2,171,078. There was one new commercial permit issued for the month. Here is an overview
for the year:

Residential

July
Year-to-date
Year-to-date Valuation

2013
2
39
$5,803,734

Commercial

2012
7
108
$20,402,104

July
Year-to-date
Year-to-date Valuation

Cars vs. Homes continued from page 4
ommendations for improved enve- durability and efficiency of their products.
lope airtightness first made by build- I also appreciate the fact that most cars
ing scientists in the 1980s.
have an intelligent energy dashboard —
Personally, I’m not particularly so that at a glance I can see my electrical
interested in electric window opera- system voltage, the amount of fuel left in
tors or electric locks. However, I my gas tank, and the average number of
do appreciate the fact that car miles per gallon that my car has been burnmanufacturers have improved the ing.

2013
1
2
$1,450,000

Will houses ever resemble cars?
In response to my recent article on
residential ventilation (“How Much Fresh
Air Does Your Home Need?”), several
GBA readers posted comments suggesting that residential ventilation fans should
be controlled by sensors that can detect
high levels of carbon dioxide or undesir-

2012
0
3
$12,876,107

able compounds like formaldehyde.
I have no idea whether such sensors will ever be routinely installed in
our homes. But if that day comes, we
can be sure of two consequences: (a)
many people won’t notice if the sensors are malfunctioning, and (b) repairs
will be expensive.

Call a Pro !
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since 1977

The only Plan Room in
Cochise County

PREST
ON INSULA
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6687 E. Hwy. 90
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(520) 458-4771
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Learn the essentials of
choosing the right
light tower

and probably get less light.
Environmental Safety Features
Protecting sensitive environments
is always a concern. A fluid containment system capable of holding at
least 110 percent of the fuel and
crankcase oil in the light tower can
help prevent spills. Fuel capacity is
also an important factor when
choosing a light tower. For light
towers on especially large or remote
sites and for those that are in other
difficult-to-access locations, it can be
beneficial for a light tower to have a
larger-than-usual fuel capacity. This
will lessen the number of times a fuel
truck has to service them. Some
manufacturers offer fuel tanks with

August 2013

light tower industry to begin offering
light towers with LED lighting
systems and those with the traditional
metal halide lights. Along with being
more power efficient, LED lights
have advantages such as instant start
and restrike. Metal halide lamps can
take up to five minutes to start and
five to ten minutes to restrike. LED
lights also have a longer estimated
life than metal halide lamps. On the
other hand, LED lighting systems
typically cost much more than
conventional metal halide systems,
and metal halide lamps produce, on
average, more lumens per watt than
LED lamps. This means that you are
going to pay more for an LED light

Construction News & Views

By Doug Dahlgren
for constructionbusinessowner.com
On any worksite, the most
important element is the safety of the
workers and nearby pedestrians. It is
essential to make sure the product
you choose to light your worksite is
set up correctly to provide adequate
light and not cause any hazards. It is
also important to position and adjust
the lights correctly to avoid blinding
workers or creating a glare hazard
for nearby motorists. Some companies may claim to have non-glare
light towers, but while there are
ways to make the light less invasive,
there is really no such thing as a truly
glare-free light tower. Any type of
light that is shined into a person’s
eyes is going to cause glare and
become a safety issue. Some models
allow for all of their lights to be
aimed directly down for critical
applications to prevent the light from
blinding those on or near the
worksite. Visor shields are also
offered by some manufacturers in
order to shield passers-by from some
of the light while providing adequate
illumination of the work area.
Resources
One of the key factors to consider is the amount of light required
on a worksite. The American
National Standards Institute and
OSHA have guidelines that specify
safe lighting requirements for
worksites. Once these requirements
are determined, you can figure out
which light tower will be able to
provide the appropriate amount of
light. Most light tower manufacturers
are also happy to help with this
process. They can often provide
photometric data and charts to help
you determine how much area a
particular light tower can illuminate
to a foot-candle level.
Metal Halide vs. LED
The “green” epidemic has led the

100 gallons of capacity, allowing
the light tower to operate for
extended periods before refueling.
This kind of savings can add up
quickly on large and remote sites.
Another worksite element to
consider is wind. Some manufacturers offer four- and sometimes
five-point stabilizer systems to
ensure that a light tower can
remain operational in gusts of up to
65 miles per hour. Without adequate stability, the tower runs the
risk of being blown over, causing
damage to itself, other equipment
or workers and pedestrians.
The worksite can also affect the
requirements for the light tower’s
engine and generator size. Considering the amount of light and power
required for the application, light
tower manufacturers offer generators ranging from six to 20 kilowatts. The power required to
operate the lights and the capability
of the engine or generator can be
selected to provide auxiliary power
as necessary to run a trailer, water
pump or other equipment. For
instance, if a particular light tower
takes six kilowatts of power to run
and you want to use the generator
to run power tools, a 20-kilowatt
generator would most likely work.
Make sure to let the manufacturer
know what the generator will be
used for.
There are three core questions
to ask when choosing a light tower.
First, ask for lumen output, and
specify how much light you need to
illuminate your worksite. Second,
ask for photometric charts, or use a
light tower configuration app to
visualize your worksite and determine how many light towers will be
required. Third, ask about additional
safety and efficiency features that
light tower manufacturers offer.
These features can save time and
money and improve the safety of
the site.
Online Resource
Another way to determine the
Lighting continued on page 8
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Lighting the way to a safer jobsite
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President continued from page 1

hat guys took risks, but were skilled
enough to come out on top. And more
importantly, they valued the people
around them, and were often even
hospitable to the “bad guys.” The
Cowboy Code was their guide, and
they stuck to it.
Integrity is behaving the right way
even if no one is looking. There are
plenty of people who want it their way,
and have no concern about what they
have to do to accomplish it. Companies need to take a hard look at how
they’re doing business, both with external and internal customers. It
wouldn’t hurt to adopt the traits of a
white hat leader. Not only will it improve your company’s culture, but customers will sing your praises.
The Seven Traits of White Hat
Leaders –
1. They value their employees, listen to their ideas, and give them the
authority to take action that serves the
customers’ interests.
2. They go above and beyond in
serving their customers. They are loyal
to their customers, who in turn are
loyal to them.
3. They have integrity, so they do
what they say they will do. Their word
is their bond.
4. They take the long view and

don’t get caught up in all the drama of
short-term results.
5. They seek to constantly develop
themselves and their companies
through ongoing learning from many
sources.
6. They use money wisely for the
benefit of their company and employees, and voluntarily give back to the
community and the world. They’re
grateful for what they have and for the
ability to help others less fortunate.
They do not pursue money for its own
sake or to acquire symbols of wealth,
but rather to enjoy the rich life experience money affords them.
7. They are real people, comfortable being humble, who value the process (journey) of building and nurturing their company, employees, and their
own humanity instead of their egos. A
braggart who is “all hat and no cattle”
is not tolerated.
A cowboy is loyal to his “brand,” to
his friends, and those he rides with. He
doesn’t have time to mess with deception and manipulation. He’s absolutely
honest—his word is his bond, and a
handshake is more binding than a paper contract. A refreshing concept,
that’s been proved over and over in
practice.

Profile continued from page 1
closer to customers in Benson and Sierra Vista. For now, the office will remain in St. David. With landscaping jobs
on the rise, the new location will keep
them well-positioned to best serve their

Lighting continued from page 7
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type and number of light towers required on a worksite is to download the
Allmand light tower configuration app
available for the iPhone and iPad. This
app uses Google Maps to identify the
area that needs to be illuminated. Once
the site is mapped out, you can choose
from 1000-watt or 1250-watt metal
halide light sources with two, four or
six light configurations and illuminate

customers’ needs.
For more information on Grasshopper, visit their website at
www.grasshopper-landscaping.com. or
call (520) 720-5022.

the space with the appropriate type and
number of light towers. Although this
app was developed by Allmand, it can
be used as a basis for setting up any
typical 1,000- or 1,250-watt metal halide light tower.
The app also includes a flashlight
mode to help with your much smaller
illumination needs.

Support your newsletter!
Advertise in Construction News and Views
Call 458-3340 today

